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Degerli Uluslararasi iletisim ve Sanat Dergisi (ILSAD) okur-yazarlari;

Uluslararasi Iletisim ve Sanat Dergisi’nin 16. sayisinda, giincel sanat, tasarim, dijital kiiltiir, sinema,
miizikoloji ve sanat egitimi alanlarinda tretilmis farkh disiplinleri bulusturan arastirmalar: sizlerle
paylasmaktan mutluluk duyuyoruz.

Bu sayida biyoliiminesansin ¢agdas sanattaki yaratici kullanimindan bankalarin Instagram tizerinden
yuariattiga kultarel-sponsorluk iletisimine, lomografinin grafik tasarimdaki alternatif anlatim
olanaklarindan yapay zeka ve etkilesimli 6grenmeye yonelik literatiir degerlendirmelerine kadar genis
bir yelpazede makaleler yer almaktadir. Sosyal medya kampanyalarinda gorsel iletisimin ikna giicting,
motion design’in tiyatral anlatidaki doniisiimiinii ve etkilesimli reklamciligin dijital kiiltiirde aldig1 yeni
bigimleri tartisan ¢alismalar, giiniimiiz medya ekosisteminin estetik ve kuramsal boyutlarina 1sik
tutmaktadir. Ssiirdiiriilebilir ambalaj tasarimlari tizerinden karbon ayak izi azaltimina yonelik tasarim
yaklasimlarimi ele alan makale; baglama diizenleri ve miizik egitim materyalleri lizerine yapilan
arastirmalar; simiilasyon yonteminin miize bilinci kazandirmadaki etkisini degerlendiren egitim
calismasi ve “geyik” imgesinin minyatiir sanatindaki kiiltiirel izdiisiimlerini inceleyen makale ise
sayimiza disiplinlerarasi bir zenginlik katmaktadir. Bu sayida yer alan tiim g¢alismalarin alanindaki
arastirmacilara yeni perspektifler sunmasim diliyor, katk: veren tiim yazar ve hakemlerimize tesekkir
ediyoruz.

Saygilarimla,

Doc. Dr. Ezgi TOKDIL
Uluslararast Iletisim ve Sanat Dergisi
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Dear readers and authors of the International Journal of Communication and Art (IJCOMAR),

It is our pleasure to present the 16th issue of the International Journal of Communication and Art,
which brings together interdisciplinary research produced in the fields of contemporary art, design,
digital culture, cinema, musicology, and art education.

This issue features a wide range of studies, from the creative use of bioluminescence in contemporary
art to banks’ cultural and sponsorship communication on Instagram; from alternative visual
expression practices in graphic design through lomography to literature-based evaluations of artificial
intelligence and interactive learning in education. The articles examining the persuasive power of
visual communication in social media campaigns, the transformation of theatrical narrative through
motion design, and the ontological shifts in interactive advertising shed light on the aesthetic and
theoretical dimensions of today’s media ecosystem. Additionally, the contributions focusing on
sustainable packaging design approaches that reduce carbon footprints, studies on baglama tunings
and music education materials, research evaluating the role of simulation methods in fostering
museum awareness, and an analysis of the “deer” motif in miniature art enrich the interdisciplinary
scope of this issue. We hope that the works included in this issue provide new perspectives for
researchers in the field, and we extend our sincere gratitude to all authors and reviewers for their
valuable contributions.

Sincerely,

Assoc. Prof. Dr. Ezgi TOKDIL
International Journal of Communication and Art



